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The press release appeared in the Chad and was promoted several times via Radio 103.2. 

Quote
Jenni, The Widow Frost, “We are aware that your Privilege Card entitles our customers to 20% discount on food in our pub and we are very grateful for your support and encouragement in the increase in our clientele. Would you please help us to promote our fundraising day on 8th August 2012”.
Business Plan Area
The Widow Frost – Fund raising
Marketing
What we did
The event was promoted via the website, in the Up our Street feature as that week was Leeming Street. A press release was sent to the Chad and Radio Mansfield 103.2. Facebook was also used.
What was the problem?
All Wetherspoons were holding a fund raising day during one week in August 2012. The Widow Frost asked for help and support to promote the event.
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